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Grocery pricing strategies have become incredibly complex, with increasing price volatility
and an overall proliferation of sophisticated pricing schemes. To succeed amid these
challenges and in a more competitive overall marketplace, retailers can use actionable

data to set a better pricing strategy.

® Increase revenue by customizing price zones to
determine competitors’ higher or lower prices.

e Improve margins on KVIs by tailoring store-level prices
to individual store trading areas.
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Working with Datasembly, the
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Use Datasembly’s intuitive platform to make real-life
business decisions based on hyper-local, daily data
from every brick-and-mortar and online store.
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@ Datasembly

www.datasembly.com

Call 1-833-328-2736 or visit datasembly com today.




